Social Media
Analytics Update
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Content Change in FY25:

Q1 & Q2 v. Q3 & Q4 (through May 22)
]

745

views

~ 400% from 5 ~ 16.8%from638

Post Volume New Post Type : Video

Current Posting Strategy:

4-5 Posts/Month

Alternating Focus:
* Project Spotlight
* Educational

* Website Feature




Followers Change in FY25:

Q1 & Q2 v. Q3 & Q4 (through May 22)
] ]

LOCATION

Greater Richmond Region - 150 (64.7%)

# Followers
Washington DC-Baltimore Area - 20 (8.6%)
]

Hampton Roads, Virginia Metropolitan Area - 14 (6%)
aEE———

New York City Metropolitan Area - 4 (1.7%)
-

Greater Charlottesville Area - 4 (1.7%)

232 X

followers Denver Metropolitan Area - 3 (1.3%)
-

Harrisonburg-Staunton-Waynesboro Area - 3 (1.3%)
-

~ 37.3%from 169 Greater Lynchburg Area - 2 (< 1%)
]

Greater Toronto Area, Canada, Canada - 2 (< 1%)
-

))) V A Dallas-Fort Worth Metroplex - 2 (< 1%)
C I =

Central Virginia Transportation Authority




Followers Change in FY25:

Q1 & Q2 v. Q3 & Q4 (through May 22)
] ]

INDUSTRY

Civil Engineering - 33 (14.2%)

# Followers

Government Administration - 27 (11.6%)

Architecture and Planning - 22 (9.5%)

Transportation Programs - 16 (6.9%)

23 2 Non-profit Organizations - & (3.4%)

followers Construction - 8 (3.4%)

Higher Education - 6 (2.6%)

~ 37.3%from169 Public Policy Offices - 6 (2.6%)

Philanthropic Fundraising Services - 5 (2.2%)

))) CVTA Environmental Services - 5 (2.2%)

Central Virginia Transportation Authority




Post Reach Change in FY25: Organic Marketing
Ql & QZ V. Q3 & Q4 (through May 22) (no S post boosting)
1] ]

& Post impressions Post impressions @ Page reach Page reach

The number of times posts on The number of
your Facebook, Instagram, LinkedIn users who
LinkedIn, Twitter, TikTok, have seen your
Pinterest, and YouTube Pages Pages' posts
or accounts appeared on

\ .3’88.9 someone’s screen. 3,1’:330?5

IMpressions

0,
- 573% from 578 ~ 638% from 317

MCVTA

Central Virginia Transportation Authority




Post Engagement Change in FY25: Organic Marketing
Ql & QZ V. Q3 & Q4 (through May 22) (no S post boosting)
[ ] 1]

# Post comments & replies

\ 33 \ 148 6
shares reactions comments

~ 560% from 5 ~ 573%from 22 ~500%from1l

»)CVTA Increased shares will expand reach and likely increase followers

Centra | Virginia Transportation Authorit;




Post Engagement Rate Change in FY25:

Ql & QZ V. Q3 & Q4 (through May 22)
L] ]

® fuersgepostenagement e Decline Reasoning:

* More posts

* Posting times
12.15% ne
engagement rate e Organic posting

w 16.2%from 14.49% * Content

MCVTA

Central Virginia Transportation Authority

Post highlights @
In the last 30 days
Most reposts

Hear from CVTA Executive
M Director Chet Parsons on
the Authority's impactful...

11 reactions
.. Get up to 20,000
¥ additional video views. Boost

Most reactions

Hear from CVTA Executive
@ Director Chet Parsons on
the Authority's impactful...

11 reactions

.. Get up to 20,000
¥ additional video views. Boost

Potential Investment:
* Boosting S Paid Campaigns




MCVTA

Central Virginia Transportation Authority

# Average post engagement rate

12.15%

engagement rate

“w 16.2%from 14.49%

Organic Marketing (opportunity) / High Interest From Followers (strength)

Engagement rates G Hootsuite:
Industry: Government

B Q2025
Q4 2024

5%
3.2%

e

I G
2.3%

I 50

2.0%
e hee—

1.6%

I 7

1.5%

Average Lngaﬂgcr‘m:-r-t Rate
Posts from Q4 2024 & Q1 2025
Source; Critical Truth
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